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Series Vol Title

2015

Advances in Business Marketing and Purchasing 22A Sustaining Competitive Advantage Via Business Intelligence, Knowledge Management, and System Dynamics
Advances in Business Marketing and Purchasing 22B  [Sustaining Competitive Advantage Via Business Intelligence, Knowledge Management, and System Dynamics
Advances in Business Marketing and Purchasing 23A E-Services Adoption: Processes by Firms in Developing Nations

Advances in Business Marketing and Purchasing 23B E-services Adoption: Processes by Firms in Developing Nations

Advances in International Marketing 25 Entrepreneurship in International Marketing

Advances in International Marketing 26 International Marketing in the Fast Changing World

Research in Consumer Behavior 17 Consumer Culture Theory

Review of Marketing Research 12 Brand Meaning Management

2014

Advances in Business Marketing and Purchasing 21 Field Guide to Case Study Research in Business-to-business Marketing and Purchasing
Research in Consumer Behavior 16 Consumer Culture Theory

Review of Marketing Research 11 Shopper Marketing and the Role of In-Store Marketing

2013

Advances in Business Marketing and Purchasing 20 Deep Knowledge of B2B Relationships Within and Across Borders

Advances in International Marketing 24 International Marketing in Rapidly Changing Environments

Research in Consumer Behavior 15 Consumer Culture Theory

Review of Marketing Research 10 Review of Marketing Research

2012

Advances in Business Marketing and Purchasing 18 Business-to-Business Marketing Management: Strategies, Cases, and Solutions

Advances in Business Marketing and Purchasing 19 Visionary Pricing: Reflections and Advances in Honor of Dan Nimer

Advances in International Marketing 23 Interdisciplinary Approaches to Product Design, Innovation, & Branding in International Marketing
Research in Consumer Behavior 14 Research in Consumer Behavior

Review of Marketing Research 9 Special Issue - Toward a Better Understanding of the Role of Value in Markets and Marketing
2011

Advances in Business Marketing and Purchasing 17 Interfirm Networks: Theory, Strategy, and Behavior

Advances in International Marketing 21 International Marketing

Advances in International Marketing 22 Measurement and Research Methods in International Marketing

Research in Consumer Behavior 13 Research in Consumer Behavior

Review of Marketing Research 8 Review of Marketing Research: Special Issue - Marketing Legends

2010

Advances in Business Marketing and Purchasing 16 Organizational Culture, Business-to-Business Relationships, and Interfirm Networks
Research in Consumer Behavior 12 Research in Consumer Behavior

Review of Marketing Research 6 Review of Marketing Research

Review of Marketing Research 7 Review of Marketing Research

2009

Advances in Business Marketing and Purchasing 15 Business-To-Business Brand Management: Theory, Research and Executivecase Study Exercises
Advances in International Marketing 20 New Challenges to International Marketing

Review of Marketing Research 5 Review of Marketing Research

2008

Advances in Business Marketing and Purchasing 14 Creating and managing superior customer value

Advances in International Marketing 19 Michigan State University Contributions to International Business and Innovation

Review of Marketing Research 4 Review of Marketing Research

2007

Advances in International Marketing 18 Cross-Cultural Buyer Behavior




Research in Consumer Behavior 11 Consumer Culture Theory

Review of Marketing Research 3 Review of Marketing Research

2006

Advances in International Marketing 16 Relationship Between Exporters and Their Foreign Sales and Marketing Intermediaries
Advances in International Marketing 17 International Marketing Research

Research in Consumer Behavior 10 Research in Consumer Behavior

Review of Marketing Research 2 Review of Marketing Research

2005

Advances in Business Marketing and Purchasing 13 Managing Product Innovation

Advances in International Marketing 15 Research on International Service Marketing: A state of the Art
Review of Marketing Research 1 Review of Marketing Research

2004

2003

Advances in Business Marketing and Purchasing 12 Evaluating Marketing Actions and Outcomes

Advances in International Marketing 13 Study Abroad

Advances in International Marketing 14 Reviving Traditions in Research on International Market Entry
2002

Advances in Business Marketing and Purchasing 11 Essays by Distinguished Marketing Scholars of the Society for Marketing Advances
Advances in International Marketing 12 New Directions in International Advertising Research

2001

Advances in Business Marketing and Purchasing 9 Getting Better at Sensemaking

Advances in International Marketing 11 Reassesing the Internationalization of the Firm

2000

Advances in Business Marketing and Purchasing 10 Designing winning products

Advances in International Marketing 10 Globalization, the Multinational Firm, and Emerging Economies




